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Great on-going
advice

Motive Great product

Well installed
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Win the trust:

Target the right people in the right homes
with the right products installed in the
right way and give great on-going advice.
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Green Deal: communicating effectively
ABOUT THE ENERGY SAVING TRUST
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Here comes the sun:
a field trial of solar water
heating systems

The Energy Saving Trust
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The elephant in the living room:

how our appliances and gadgets are
trampling the green dream

An update to The rise of the machines

energy saving trust’

Smart
Homes
Integrating
Veters
IMoney
Energy
Resedrch

saving money
reducing energy use
cutting carbon emissions
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Percentage of coverage

GREEN DEAL: COMMUNICATING EFFECTIVELY

Media coverage
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NEWS sciENCE & ENVIRONMENT

Home World UK England

16 December 2011 Last updated at 07:46

LEDs offer a brighter future, says report

By Mark Kinver

Environment reporter, BBC News

A field trial of LED light fittings in social
housing says the new technology can
deliver huge energy savings, reduce costs
and makes residents feel safer.

The study, carried out by the Energy Saving
Trust (EST), measured the performance of
more than 4,250 LED light fittings installed at 35
sites.

The EST said it carried out the trial because an
increasing number of LED lights were now
commercially available

Itis predicted the Iechnology could dominate
the lighting market by 2015
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Green Deal: communicating effectively

APPROACHING THINGS THE
RIGHT WAY
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The ‘Golden rule’[S]

Build Trust

Effective energy advice

@

energy saving trust



Green Deal OSB Overview [ UKAS ‘/
°E§}'§'§o?§,'°" 7 CERTIFICATION BODIES (OB))

. Certify entities
*  Process payment of fees
. Ensure PAS & COP

A c@«@ﬁmm

TALL ERS  nvuas
RS

Expiry Date by Measure

Contract
Management
COP

PAS

Groups

CENTRAL
[ | COMMUNICATIONS
AROUND TH

ENERGY
ASSESSMENTS

GREEN DEAL
PROVIDER

b

| OVERSIGHT BODY |
J \

- —

[ r

Quote & System Design
Calculate Golden Rule

COMPLAINTS & FAIR
TRADING

= _,L_“\ S l/ s -
s - =2y ADVICE Update
Check & Ve Service §u i
\___ e 7____) LINE Monthly 1 SEEEORT SRAND oet
Cert Bodies DECC Licensing s raiig
Installers Compliance g
Sec of State ko, to GDP ability to
Products Devolved Admin. dr i hold ficen
AT ASSes50rs Green Deal Mark e
rovider
Specific B Sxod Others COP 8.5/3.6/8.9 COP5.12+7.18 COP 8.1-68.23
COP 8.7

*  Provides Watranty
S [EEGU ALNG.-.
FORMAIGN =
PROVIDED TOQ “=i%°
GREEN DEAL PLAN
. Declaration of Confi ity
*  Warranty
. EPC
. Existing Building Regulations Compliance
» Credit Agreement Information
]
;
\ !
b I
I COP 2

\

e e e e e e e e cme S S G Eme S G G S S GEme G G Game S G mmn e e m—



Building Trust

.,

UKAS recommended

PRODUCT energysavingtrust.org.uk
CERTIFICATION Certification Mark
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http://energysavingtrust.files.wordpress.com/2012/05/product-certification-pos-231x300.jpg

Trigger points

Young
couples

Starting a family,
moving home,

Opportunity for influence

Growing
children

Strong functional and emotive

refurbishment need - running out of
space. Involved in higher value projects.
Recognise the benefit of future proofing
and reducing CO,

Older
children

Driven by functional
need to update their
properties.
onsidering fewer
jects overall

Empty
nesters
Preparing for

retirement.
Interested in

conservatory

Singles

Undertaking
modernisation
projects. Lower

budgets, willing to
stretch but need a
ore convincing

Stronger
commitment to
environment

Limited budgets
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Lower commitment to the environment
Higher budgets

Interested in all forms of retrofit but need
convincing

Have already
installed some
measures —
interested in lower
cost measures

Interested primarily
in warmth and
comfort

Greater
commitment to the
environment

pre -930s (dwelling)
reluctant to add
energy saving
measures, post
1930s could be
persuaded
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Targeting: Properties and Measures
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Targeting: Householders

100

67

Attitude Score

33

energy saving trust

"Whole-Life" Segments - UK:

Household Score v Attitude (Number of Households represented by size of point)

Educated Advocates
Attitude Score 78

Discerning Elders
Attitude Score 72

Restful Retirement
Attitude Score 43

Driving Dependency

Attitude Score 40

Little Britain
Attitude Score 45

Comfortable Conservatives
Attitude Score 53

Financially Burdened
Attitude Score 40

thhnic Tradition
Attitude Score 40

Environmentally Mature
Attitude Score 70

Fixed Horizons
Attitude Score 26
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67

Household Score
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Bringing it together:

Marks andd Spencer Extra

Homes arbicdon

2=zqkm radius

People
Measures

Oy ner occupied asy
Private rented 199
R=L 22
Cavity wall insulation

potential

Empty cawvity 126
Full cavity 152
Hard to trest risk 52
Solid wall insulaiton potential
Conzervation area SE4
Listed building= =1
Internal wall insulation 364
External vwall insulation 126

Renewalile energy potential
Solar PV potential (total)
Soalar thermal potential (total)

Solar PV potential in

planning restricted areas
Solar thermal potential in
planning restricted areas

CERT P&
CERT Super PG

Properties with pavback
les= than 10 yr=

Properties with pavback
les= than 25 vr=

Properties with no pavback
weithin 25 yvears

Consumsern segments

Environmentally aware

Earl: adopters
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HOW TO APPROACH
COMMUNICATIONS
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Brand = Reputation

“Reputation arrives on foot
and leaves on hersebacka racehorse”

JASA Advertising Standards Authority
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Cut through the noise: focus, focus, focus
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Win the trust:

Target the right people in the right homes
with the right products installed in the
right way and give great on-going advice.
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