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Hopscotch is a 
communications agency  

that specialises in education, 
learning and schools 

About Hopscotch 

Our campaigns, resources 
and programmes reach and  

inspire young people and their 
families to deliver our clients’ 

marketing and PR goals 

We believe wholeheartedly 
in enhancing the education and 

learning experience 



The Co-operative and sustainability 

The Co-operative 

• The Co-operative has always had a purpose beyond  
      profit, and recognises that some things are plainly  
      unjust and need to be tackled 
 
• The business is guided by the values of self-help,  
      self-responsibility, democracy, equality, equity and  
      solidarity 
 
• Its Ethical Plan sets a clear goal - to be the most  
      socially responsible business in the UK 



Vision 

The challenge was to: 
 

• Create an impactful CSR programme, bringing  
      existing community and social programmes together 
 
• Develop a programme that provided a meaningful link  
      between stores, membership and local communities 
 
• Support the Ethical Plan; specifically the commitment  
     ‘to inspire young people to lead a more sustainable life’ 
 
The response: 
 

Green Schools Revolution 



Objectives 

Green Schools Revolution: 
 
• Promotes the sustainability agenda to young people  
 
• Reaches children, their teachers and families through 
      schools 
 
• Spreads awareness of the ethics behind the  
      co-operative movement 
 
• Puts The Co-operative brand at the heart of local  
     communities 



Sustainability themes 

 



Target audiences and desired outcomes 

Target audiences 
 

• Primary and Secondary teachers 
 

• Young people aged 4 – 18 
 

• Colleagues at The Co-operative 
 

• Co-operative members 
 

• Parents and the wider community 

Desired outcomes (end 2013) 
 
• To have 7,000 teachers registered  

 
• To reach 1 million Primary and 0.5  
    million Secondary pupils 
 
• To give 6,000 children the  
    opportunity to learn outside the  
    classroom 
 



Delivering Green Schools Revolution 

In the classroom 
 

Competitions and 
diary dates 

 

Trips, visits and 
volunteering 

 



In the classroom 

Teachers 

• Welcome pack 

• Website 

• 200+ lesson plans 

• Assembly presentations 

• Bite-sized activities 

• Interactive games 

Parents 

• Competition entry forms 

• Book bag flyers 



Competitions and diary dates 

• Green Schools Revolution Week 
• Local and store level activity 
 

• What’s YOUR Green Schools Revolution? 
• £18,000 prize fund per year 
• £3,000 to 2 winning schools 
• £1,000 to 12 regional runners up 
• Best in class awards 
 

• Promotions with other Co-operative 
   businesses e.g. Christmas card competition 
 
• Other partner dates  

• Fairtrade Fortnight & producers tours 



Trips, visits and volunteering 

• Fully funded school trips to partner  
     venues supporting sustainability themes 

 
• Walking bus kits for Primary schools 
  
• From Farm to Fork and wind farm visits  
     at 9 sites across the UK 

 
• Store visits exploring ethical logos 
 
• Co-operative volunteers visiting schools 
 
• GSR Live! 



Reaching schools 

• Targeted recruitment campaign 

• Email 

• Direct mail 

• Curriculum-linked resources 

• Activation campaign 

• Printed collateral 

• Tailored e-newsletters 

• Diary dates 

• PR campaign 

• Partnerships 



Sustainability partners 



PR & Awards 

• An award winning programme 
 

• 916 items of coverage achieved with AVE in 
excess of £0.5m 
 



Outcomes 

• Over 7,300 teachers in the UK are registered  
• 1,150 Secondary schools  
• 5,050 Primary schools 
 

• Over 600 walking buses have been set up, 
resulting in 1,100,000 car journeys saved, 
equivalent to 184.1 tonnes CO2 

 
• 8,200 children have experienced learning outside 

the classroom through fully funded school trips 
 
• 90,000 children have benefitted from resources 

and visits provided through the From Farm to 
Fork programme  

 



Over to you 

How would you create a national 

consumer facing campaign for 

Green Schools Revolution? 
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